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CONNECTING YOUR BRAND WITH OUR AUDIENCE:
Boston magazine is more than just Boston’s leading lifestyle magazine. We are 
a media company leveraging our powerful print, digital, strategic partnerships, 
and on-site consumer-facing programs to develop custom marketing 
integrated campaigns for our clients.
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Boston magazine 
readers are loyal 
and engaged.
BOSTON MAGAZINE SUBSCRIBERS:
Have read 4 out of 4 issues .................................... 83%
Find the ads very helpful............................................ 64%
Passed along the magazine .................................. 57%

90% of readers describe the magazine as 
Excellent or Good.

70% of readers use the magazine for 
coverage of local issues, events and people.

52% of readers consider advertisers in 
the magazine to be of higher quality than 
others. 

42% of readers spend 30-59 minutes 
reading the magazine.

Source: MMR Subscriber Study, November 2011

IN AN AGE OF INTERRUPTION 
MAGAZINES ENGAGE

Magazines are the #1 
medium of engagement 
across all dimensions

When asked to pull 10 pages 
that best demonstrate the 
essence of their favorite 
magazines, readers pull ads 3 
out of 10 times

Consumers enjoy magazine 
advertising more than 
advertising in other media

Magazines are a leading 
influence on word of mouth

Consumers consider 
magazine advertising more 
relevant and targeted than 
advertising in other media

Seeing a magazine ad 
increased web traffic by 
more than 40%

Source: Magazine Publishers' of America's 
Magazine Handbook 2008-2009
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6  | KATAIFI-WRAPPED 
LANGOUSTINES 
MENTON
The shredded phyllo that 
envelops each petite, 
lobsterlike langoustine 
creates a crisp exterior that 
shatters delightfully with 
every bite—making for a  
dish that must never leave 
the restaurant’s menu.

7  | POLENTA WITH  
WILD BOAR RAGU 
SPORTELLO
Don’t ask how much butter 
goes into this creamy 
cornmeal dish. It’s grits  
gone Italian, and it’s all  
the better for the porky 
sauce spooned on top.

8  | CHOCOLATE TERRINE 
WITH SEA SALT AND  
THAI BASIL ICE CREAM 
TEN TABLES
The basil gives the dish 
aromatic depth; the sea salt 
enhances its sweetness.  
And the terrine? Dark, 
dense, and intense, it’s a 
chocoholic’s certain downfall. 

9  | LOBSTER-ROE NOODLES 
ISLAND CREEK OYSTER BAR
They take their reddish-
orange hue from lobster coral; 
topped with grilled braised 
short ribs and chanterelle 
mushrooms, they’re surf  
and turf in pasta form.

10  | CRISPY SOFT- 
POACHED EGG 
RUSSELL HOUSE TAVERN
Served with house-made 
pancetta and toasted 
brioche, this still-runny 
Chip-in Farm egg is modern 
gastropub fare defined— 
and the ideal companion  
to a brisk ale. 

NO. 9’S PRUNE-STUFFED GNOCCHI. TORO’S GRILLED CORN. 
THE CLASSICS STILL STAND TALL, BUT A FRESH CROP  

OF SIGNATURE DISHES HAS RISEN TO JOIN THEM.

B Y  D O N N A  G A R L O U G H
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1  | COLLINS COCKTAILS  
CLIO
Proof that this lineup of  
six Tom Collins variants  
is anything but average?  
The lemon juice is  
clarified in a centrifuge.  
The results outclass any  
gin-lemon-sugar-soda 
combo anywhere. 

2  | BONE MARROW PIZZA  
COPPA
With roasted marrow and 
beef heart, it could be a 
pure umami-bomb. But the 
addition of freshly grated 
horseradish lends this pie 
an earthy zing that’s utterly 
addictive.

3  | HAMACHI WITH  
BANANA-PEPPER MOUSSE  
O YA
Subtly sweet, with a heat 
that crawls over your tongue 
and across your lips, these 
nigiri are gently torched  
to give them the tiniest  
hint of char.  

4  | CRISPY FRIED PIG TAILS 
CRAIGIE ON MAIN
No, they’re not curly or 
springy or weird. They’re like 
tiny, tender riblets amped up 
with Vietnamese flavors—
spicy nuoc cham, pickled 
peanuts, cilantro. Taste just 
one, and they’ll be a bar 
snack you crave. 

5  | BREAD BASKET
BONDIR
No bland extra, this rotating 
assortment of fresh-baked 
slabs often includes the  
Sea, a loaf made with 
seaweed and, oddly enough, 
dried shrimp; and crusty 
slices dotted with herbs  
and whole grains. 

94 BOSTON | NOVEMBER 2011
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11/19/10

Who’s 
Reading 
Boston 
magazine?

Boston magazine reaches 
600,000+ active, influential,  
and engaged readers, who 
have the discretionary 
income to purchase the 
products and services that 
cater to their dynamic 
lifestyles.

GENDER 
Male 53% 
Female 47%

AGE
18-34 32% 55-64 12%
35-44 21% 65+ 11%
45-54 24% 

MARITAL STATUS
Married  56%
Single  31%

WELL EDUCATED
Attended College 92%
College Graduate 78%
Advanced Degree 39%

HOUSEHOLD INCOME
$50,000+ ................ . . . . . . . . . .90% $250,000+ ................ . 21%
$75,000+ ................ . . . . . . . . . . .79% $1,000,000+ .......... 2%
$100,000+ ................ . . . . . .66% 

Average HHI ............... . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . $306,800
Average Net Worth................. . . . . . . . . $1,727,000

HOMEOWNERS
Own Primary Residence................. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .76%
Average Value of Primary Residence ................ . . . . . . . . . .$837,000

INFLUENTIAL
Made Philanthropic Donations in the past 12 months ............... . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .91%
Voted in a federal, state, or local election in the past 12 months .............87%
Sit on Board of Directors/Trustee Members for Community/
       Philanthropic Organizations................ . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .. . . . . . . . . . . . . . .68%
Sit on Board of Directors/Trustee Members for 
        Commercial Companies/Organization ................ . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .48%

Sources: Media Audit May-July 2011; MMR Subscriber Study, November 2011
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NEW HAMPSHIRE
Total: 1,803VERMONT

Total: 829

MASSACHUSETTS
Total: 81,900

CONNECTICUT
Total: 713

RHODE ISLAND
Total: 548

Middlesex
26,705

Essex
7,583

     Norfolk
12,694

Plymouth
4,714

1,938

    Barnstable

Suffolk
         22,199

Hillsboro

Rockingham

Merrimack

58    Strafford

Cheshire    43

Belknap

Sullivan    20 106

61

667
544

Worcester
3,554

Other
304

Other
2,513

COUNTY:

Middlesex .  .  .  .  .  .  .  .  .  .  .  .  .  26,705

Suffolk . . . . . . . . . . . . . . . . . . . . 22,199

Norfolk . . . . . . . . . . . . . . . . . . .12,694

Essex. . . . . . . . . . . . . . . . . . . . . . . . . 7,583

Worcester . . . . . . . . . . . . . . . .3,554

Plymouth . . . . . . . . . . . . . . . . . . 4,714

Barnstable . . . . . . . . . . . . . . .1,938

Hillsboro, NH  .  .  .  .  .  .  .  .  .  .  .  .  .  . 667

Rockingham, NH . . . . . . .544

Merrimack, NH . . . . . . . . . .  106

Belknap, NH. . . . . . . . . . . . . . . . . . . 61

Strafford, NH .  .  .  .  .  .  .  .  .  .  .  .  .  .  .   58

Cheshire, NH. . . . . . . . . . . . . . . . . 43

Sullivan, NH . . . . . . . . . . . . . . . . .  20

TOTAL .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .   80,886

Massachusetts . . . 81,900

New Hampshire. . . .  1,803

Vermont . . . . . . . . . . . . . . . . . . . . . . 829

Connecticut .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .   713

Rhode Island . . . . . . . . . . . .  548

Other States . . . . . . . . .  8,508

TOTAL .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  94,301

Circulation numbers based on Publisher's own data-March 2011 issue.
Includes subscription, verified, and newsstand copies.
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